


1-1 H|X[=ehs

1-2 & (clustering)

1_

g
iok

3
1-4

e
rH



» &2 (clustering)

» Hi3H(transform)

» Q12 (association)



» LE&2(clustering)

F(transform)

Hi 2|

>

F(association)

ok
e L.

>



p A8 L= Z0f

(1) Market segmentation - A& ER{& &4

(2) Social Network A0 M Q| ZH=6H= Af2HS0| 0123 A 2 M
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1-2 =& 2H(Clustering)
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1-2 =& 2H(Clustering)

» &3 (clustering) ¥12|EL &
(1) K-means
(2) Mean Shift
(3) Gaussian Mixture Model(GMM)
(4) DBSCAN

(5) Agglomerative Hierarchical Clustering(8& A5X 22 AHT)
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(1) X} =4 (Dimensionality reduction)
(2) H| S+ &= 25H(Non-negative matrix factorization)

(3) t-SNE(t-distributed stochastic neighbor embedding)
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1-4 association(&2h

» association(¢1ah) 2|
(1) Apriori €12|&

(2) FP-growth €112|&
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(1) Apriori €12|&
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(2) FP-growth €112|&

2t gl= IiE AEH(FP-Growth : frequent Pattern Growth algorithm) ¥ 12| &.
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